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EDUCATION 
 
Ph.D.    Duke University, Fuqua School of Business 
    Major: Marketing;  May 1987 
 

M.B.A.    UCLA,  Graduate School of Management 
    Major: Marketing;  March 1978 
 
B.A.    Hebrew University, Jerusalem, Israel 
    Major: Economics, Political Science;  August 1976 
 
ACADEMIC POSITIONS 

July 1987 - June 1993     University of California, Berkeley 
   Haas School of Business 

       Assistant Professor 
 
July 1993 – Aug. 1996     Stanford Graduate School of Business 

   Associate Professor of Marketing 
 
Sept. 1996 – Aug. 1999    Stanford Graduate School of Business 

   Professor of Marketing 
 

Sept. 1999 – Dec. 2020    Stanford Graduate School of Business 
       Sebastian S. Kresge Professor of Marketing 
 
Jan. 2021 – Present  Stanford Graduate School of Business 
    Sebastian S. Kresge Emeritus Professor of Marketing 

1994 – 2000      Stanford Graduate School of Business 
   Marketing Group Head 

2000, 2004, 2012     Visiting Professor of Marketing: MIT; NYU; Columbia 

mailto:itamar.simonson@gmail.com


 
AWARDS 
-  Best Article in the Journal of Consumer Research during the period 1987-1989. 
- The 1997 O'Dell Award (for the Journal of Marketing Research article that has had the greatest 

impact on the marketing field in the previous five years). 
- The 2001 O’Dell Award. 
- Honorary Doctorate: University of Paris II – Sorbonne Universities. 
- The American Marketing Association Best Book in Marketing Award. 
- Elected Fellow of the Association for Consumer Research. 
- The 2007 Society for Consumer Psychology Distinguished Scientific Achievement Award. 
- Finalist for the O'Dell Award:  1995;  2002;  2004;  2005;  2007;  2008; 2012. 
- Best Article in the Journal of Public Policy & Marketing  during the period 1993-1995. 
- The 2016 Association for Consumer Research Conference Best Paper Award. 
- The 2002 American Marketing Association Award for the Best Article on Services Marketing. 
-  The Association for Consumer Research 1990 "Ferber Award." 
-  Finalist for the 2003 Paul Green Award (for the Journal of Marketing Research article with the 

greatest potential to contribute to the practice of marketing research). 
-  Runner-up for the 2005 Journal of Consumer Research Best Article Award. 
-  Winner in the Marketing Science Institute and Direct Marketing Association competition on 

"Understanding and Measuring the Effect of Direct Marketing." 
-  Runner-up for the 1993 California Management Review Best Article Award. 
-  National Science Foundation Grant (for 1996-8). 
-  Outstanding Reviewer Award, Journal of Consumer Research, 2005, 2009. 
-  Honorable Mention for the Sloan Executive Program Teaching Award. 
 

TEACHING EXPERIENCE 

Stanford University: 
 Marketing Management  (for MBAs and the Sloan Executive Program) 
 Marketing to Businesses (for MBAs);  Technology Marketing  (for MBAs) 
 Critical Analytical Thinking (for MBAs) 
 Research Methods for Studying Consumer Behavior  (a Ph.D. Course) 
 Applied Behavioral Economics  (at the MBA and Ph.D. levels) 
 Buyer Behavior (a Ph.D. course) 

University Of California, Berkeley:  
 MBA, Ph.D. and Executive Education Classes on Marketing Management and  
 Consumer Behavior. 



BUSINESS EXPERIENCE 
 
October 1978-August 1983     Motorola, Inc. 
Worked in an international subsidiary; responsibilities included marketing research and 
customer analysis, customer surveys, definition of new products, pricing, analysis of sales force 
performance, competitive intelligence, and forecasting.  Conducted studies of consumers and 
markets for various communications products.  Last two years served as Product Marketing 
Manager for communications products. 
 
Consulting: 
 
Consulted for clients from a wide range of industries such as technology, communications, 
services, and manufacturing sectors. 
Expert witness assignments: surveys, trademarks, branding, impact of product features, 
antitrust surveys, deceptive advertising, consumer behavior, marketing management, retailing, 
class actions, assessment of demand drivers, and other marketing and decision making issues. 
 
 
PUBLICATIONS 
 
Aner Sela and Itamar Simonson (2026), “The feeling of preference: Metacognitive experiences 

promoting preference expression,” Consumer Psychology Review, Forthcoming. 

Ioannis Evangelidis, Sudeep Bhatia, Jonathan Levav, and Itamar Simonson (2024), “50 Years of 
Research on Context Effects: Historical Overview and Directions for Future Research,” 
Journal of Consumer Research, 51, 1, 19–28. 

Ioannis Evangelidis, Jonathan Levav, and Itamar Simonson (2023), “The Upscaling Effect,” 
Journal of Consumer Research, Vol. 50, 492-509. 

Ioannis Evangelidis, Jonathan Levav, and Itamar Simonson (2022), “A Reexamination of the 
Impact of Decision Conflict on Choice Deferral,” Management Science, Forthcoming. 

Itamar Simonson (2022), “Experimentation, Serendipity, and Strategy in Research Discovery,” 
Review of Marketing Research. 

David Gal and Itamar Simonson (2021), “Predicting Consumers’ Choices in the Age of the 
Internet, AI, and Almost Perfect Tracking: Some Things Change, the Key Challenges Do Not,” 
Consumer Psychology Review, 4 (1), 135-152. 

Franklin Shaddy, Ayelet Fishbach, and Itamar Simonson (2021), “Tradeoffs in Choice,” Annual 
Review in Psychology, 72, 181-206. 

Itamar Simonson (2020), “The Real Time Cognitive Value of Eating Kale, Helping, and Doing 
Something Special: Concurrent Experience Evaluation” (CEE), Its Drivers and Moderators, 
and Research Directions,” Journal of Consumer Psychology, 30, 688-711. 



Haiyang Yang, Ziv Carmon, and Itamar Simonson (2020), “Preference for Practical versus 
Theoretical Knowledge: Conceptualization and Consumer Behavior Predictions,” Review of 
Marketing Research, Vol. 17, Dawn Iaccabucci Editor. 

Louise Twito, Salomon Israel, Itamar Simonson, and Ariel Knafo-Noam (2019), “The 
Motivational Aspect of Children’s Delayed Gratification: Values and Decision Making in 
Middle Childhood,” Frontiers in Psychology.  

Itamar Simonson (2018), “Understanding Consumer Choices Involving Environmental and 
Utilitarian Attributes: The Role of Dimensional Comparability and Compromisibility,” 
Journal of Environmental Analysis & Ecology Studies, Vol. 3. 

Itamar Simonson and Ran Kivetz (2018), “Bringing (Contingent) Loss Aversion Down to Earth – A 
Comment,” Journal of Consumer Psychology, Journal of Consumer Psychology, 28, 517-522. 

Ioannis Evangelidis, Jonathan Levav, and Itamar Simonson (2018), “The Asymmetric Impact of 
Context Effects on Advantaged versus Disadvantaged Options,” Journal of Marketing 
Research, 55, 239-253. 

Itamar Simonson, Aner Sela, and Sanjay Sood (2017), “Preference-Construction Habits: The 
Case of Extremeness Aversion,” Journal of the Association for Consumer Research, 2, 3, 322-
332. 

Itamar Simonson (2016), “Imperfect Progress: An Objective, Quality Assessment of the Role of 
User Reviews in Consumer Decision Making,” Journal of Consumer Research, 42, 840-845. 

Itamar Simonson (2016), “The Construction of the Consumer Decision Making Field by Jim 
Bettman – The Case of Preference Construction,” in Legends in Consumer Behavior, I. 
Simonson, editor. 

Leilei Gao and Itamar Simonson (2016), “The positive effect of assortment size on purchase 
likelihood: The moderating influence of decision order,” Journal of Consumer Psychology, 26, 
542-549. 

Itamar Simonson (2015), “Mission (Largely) Accomplished:  What’s Next for Consumer BDT-JDM 
Researchers?” Journal of Marketing Behavior, 1, 9-35. 

Itamar Simonson (2015), “The BDT Effect and Future:  A Reply to John Lynch and Norbert 
Schwarz” Journal of Marketing Behavior, 1, 59-73. 

Itamar Simonson (2014), “Vices and Virtues of Misguided Replications:  The Case of Asymmetric 
Dominance," Journal of Marketing Research; 51 (4), 514-9. 

Itamar Simonson and Emanuel Rosen (2014), Absolute Value: What Really Influences Customers 
in the Age of (Nearly) Perfect Information, HarperCollins Publishers. 

Itamar Simonson and Emanuel Rosen (2014), “What Marketers Misunderstand About Online 
Reviews,” Harvard Business Review, January, 23-25. 

(HBR Blog:  “Three Long-Held Concepts Every Marketer Should Rethink,” January 22, 2014) 
Leilei Gao, YanLiu Huang, and Itamar Simonson (2014), “The Influence of Initial Possession Level 

on Consumers’ Adoption of A Collection Goal: A Tipping Point Effect," Journal of Marketing, 
78, 143-156. 



Aner Sela, Itamar Simonson, and Ran Kivetz (2013), “Beating the Market: The Allure of 
Unintended Value,” Journal of Marketing Research, Vol. L (December), 691-705. 

Itamar Simonson, James Bettman, Thomas Kramer, and John Payne (2013), “Comparison 
Selection: An Approach to the Study of Consumer Judgment and Choice,” Journal of 
Consumer Psychology, 23(1), 137-149. 

Itamar Simonson, James Bettman, Thomas Kramer, and John Payne (2013), “Directions for 
Judgment and Decision Making Research Based on Comparison Selection:  Reply to Arkes, 
Johnson, and Kardes,” Journal of Consumer Psychology, 23(1), 161-3. 

Itamar Simonson and Ran Kivetz (2012), “Demand Effects in Likelihood of Confusion Surveys: 
The Importance of Marketplace Conditions,” Ch. 11 in Trademark and False Advertising 
Surveys, Edited by Shari Diamond and Jerre Swann, American Bar Association. 

Thomas Kramer, Michal Maimaran, and Itamar Simonson (2012), “Asymmetric Option Effects 
on Ease of Choice Criticism and Defense," OBHDP, 117, 179-91. 

Michal Maimaran and Itamar Simonson (2011), “Multiple Routes to Self Versus Other-
Expression in Consumer Choice,” Journal of Marketing Research, August, 755-66. 

Itamar Simonson and Aner Sela (2011), “On the Heritability of Consumer Decision Making:  An 
Exploratory Approach for Studying Genetic Effects on Judgment and Choice,” Journal of 
Consumer Research, 37, 951-66. 

Stephen Nowlis, Ravi Dhar, and Itamar Simonson (2010), “The Effect of Decision Order on 
Purchase Quantity Decisions,” Journal of Marketing Research, 40 (4), 725-737. 

Chezy Ofir, Itamar Simonson, and Song-Oh Yoon (2009), “The Robustness of the Effects of 
Consumers’ Participation in Market Research: The Case of Service Quality Evaluations,” 
Journal of Marketing, 73 (November), 105-14. 

Aimee Drolet, Mary Frances Luce, and Itamar Simonson (2009), "When Does Choice Reveal 
Preference? Moderators of Heuristic vs. Goal Based Choice," Journal of Consumer Research, 
36 (1). 

Itamar Simonson (2008), “Regarding Inherent Preferences,” Journal of Consumer Psychology, 
18, 191-196. 

Itamar Simonson (2008), “Will I Like a ‘Medium’ Pillow?  Another Look at Constructed and 
Inherent Preferences,” Journal of Consumer Psychology, 18, 155-169. 

Song-Oh Yoon and Itamar Simonson (2008), “The Context of Construction as a Determinant of 
the Strength and Stability of Consumer Preferences,” Journal of Consumer Research, 35, 
September, 324-336. 

Itamar Simonson (2007), “Decision Making,” Encyclopedia of Social Psychology; Sage. 
Jonah Berger, Michaela Draganska, and Itamar Simonson (2007), “The Influence of Product 

Variety on Brand Perceptions, Choice, and Experience,” Marketing Science, 26, July-August, 
460-72. 

Nathan Novemsky, Ravi Dhar, Norbert Schwarz, and Itamar Simonson (2007), “Preference 
Fluency in Choice,” Journal of Marketing Research, XLIV, 347-356. 



Chezy Ofir and Itamar Simonson (2007), “The Effect of Stating Expectations on Customer 
Satisfaction and Shopping Experience,” Journal of Marketing Research, February, 164-174. 

Ray Fisman, Sheena Iyengar, Emir Kamenica, and Itamar Simonson (2007), “Racial Preferences 
in Dating,” Review of Economic Studies, 75, 1, 117-132. 

Raymond Fisman, Sheena Iyengar, Emir Kamenica, and Itamar Simonson (2006), “Gender 
Differences in Mate Selection: Evidence from a Speed Dating Experiment,” Quarterly Journal 
of Economics, 121 (2), 673-697. 

Itamar Simonson (2005), “Determinants of Customers’ Responses to Customized Offers:  
Conceptual Framework and Research Propositions,” Journal of Marketing, 69 (January), 32-
45. 

Itamar Simonson (2005), “In Defense of Consciousness:  The Role of Conscious and Unconscious 
Inputs in Consumer Choice,” Journal of Consumer Psychology,15(3), 211-217. 

Donnel Briley, Michael Morris, and Itamar Simonson (2005), "Cultural Chameleons: Biculturals, 
Conformity Motives, and Decision Making," Journal of Consumer Psychology, 15 (4), 351-362. 

Uptal Dholakia and Itamar Simonson (2005), “The Effect of Explicit Reference Points on 
Consumer Choice and Online Bidding Behavior,” Marketing Science, 24, 206-17. 

Itamar Simonson, Thomas Kramer, and Maia Young (2004), “Effect Propensity,” Organizational 
Behavior and Human Decision Processes, 95 (November), 156-74. 

Itamar Simonson and Aimee Drolet (2004), “Anchoring Effects on Consumers’ Willingness-to-
Pay and Willingness-to-Accept,” Journal of Consumer Research, 31 (December), 681-90. 

Ran Kivetz and Itamar Simonson (2003) “The Idiosyncratic Fit Heuristic: The Role of Effort 
Advantage in Consumer Response to Loyalty Programs,” Journal of Marketing Research, 40 
(November), 454-67. 

Dan Ariely and Itamar Simonson (2003), “Buying, Bidding, Playing, or Competing?  Value 
Assessment and Decision Dynamics in Online Auctions,” Journal of Consumer Psychology, 
13(1&2), 113–123. 

Ravi Dhar and Itamar Simonson (2003), “The Effect of Forced Choice on Choice,” Journal of 
Marketing Research, 40 (May), 146-60. 

Ran Kivetz and Itamar Simonson (2002), "Self Control for the Righteous: Toward a Theory of 
Luxury Pre-Commitment," Journal of Consumer Research, 29 (September), 199-217. 

Ran Kivetz and Itamar Simonson (2002), “Earning the Right to Indulge:  Effort as a Determinant 
of Customer Preferences Toward Frequency Program Rewards,” Journal of Marketing 
Research, 39 (May), 155-70. 

Chezy Ofir and Itamar Simonson (2001), “In Search of Negative Customer Feedback: The Effect 
of Expecting to Evaluate on Satisfaction Evaluations,” Journal of Marketing Research, 38 
(May), 170-82. 

Itamar Simonson, Ziv Carmon, Ravi Dhar, Aimee Drolet, and Stephen Nowlis (2001), “Consumer 
Research: In Search of Identity,” Annual Review of Psychology, 52, 249-275. 



Donnel Briley, Michael Morris, and Itamar Simonson (2000), “Reasons as Carriers of Culture:  
Dynamic Vs. Dispositional Models of Cultural Influence on Decision Making,” Journal of 
Consumer Research, 27 (September), 157-178. 

Aimee Drolet, Itamar Simonson, and Amos Tversky (2000), “Indifference Curves that Travel with 
the Choice Set,” Marketing Letters, 11(3), 199-209. 

Stephen Nowlis and Itamar Simonson (2000), "Sales promotions and the Choice Context as 
Competing Influences on Consumer Decision Making," Journal of Consumer Psychology, 9(1), 
1-17. 

Ran Kivetz and Itamar Simonson (2000), “The Effect of Incomplete Information on Consumer 
Choice,” Journal of Marketing Research, 37(4), 427-48. 

Itamar Simonson and Stephen Nowlis (2000), "The Effect of Explaining and Need for Uniqueness 
on Consumer Decision Making:  Unconventional Consumer Choices Based on Reasons," 
Journal of Consumer Research, 27 (June), 49-68. 

Itamar Simonson (1999), "The Effect of Product Assortment on Consumer Preferences," Journal 
of Retailing, 75(3), 347-70. 

Ravi Dhar and Itamar Simonson (1999), "Making Complementary Choices in Consumption 
Episodes:  Highlighting Versus Balancing" Journal of Marketing Research, 36 (February), 29-
44. 

Houghton, David, ..., and Itamar Simonson (1999), “Correction Processes in Consumer Choice,” 
Marketing Letters, 10(2),107-112. 

Ziv Carmon and Itamar Simonson (1998), "Price-Quality Tradeoffs in Choice Versus Matching:  
New Insights into the Prominence Effect," Journal of Consumer Psychology, 7(4), 323-343. 

Stephen Nowlis and Itamar Simonson (1997), "Attribute–Task Compatibility as a Determinant of 
Consumer Preference Reversals," Journal of Marketing Research, 34 (May), 205-218. 

Joel Huber, …, and Itamar Simonson (1997), "Thinking About Values in Prospect and Retrospect:  
Maximizing Experienced Utility," Marketing Letters, 7, 324-334. 

Stephen Nowlis and Itamar Simonson (1996), "The Impact of New Product Features on Brand 
Choice," Journal of Marketing Research, 33 (February), 36-46. 

Itamar Simonson (1994), "Trademark Infringement from the Buyer Perspective: Conceptual 
Analysis and Measurement Implications," Journal of Public Policy and Marketing, 13(2), 181-
199. 

Itamar Simonson, “Shoppers’ Easily Influenced Choices,” NY Times, 11/6/1994. 
Itamar Simonson (1994), "An Empirical Investigation of the Meaning and Measurement of 

Genericness,"  Trademark Reporter, 84 (2), 199-223. 
Itamar Simonson, Ziv Carmon, and Suzanne O'Curry (1994), "Experimental Evidence on the 

Negative Effect of Product Features and Sales Promotions on Brand Choice,"  Marketing 
Science, 13 (1), 23-40. 

Itamar Simonson (1993), "Get Closer to Your Customers by Understanding How They Make 
Choices," California Management Review, 35 (4), 68-84. 



Itamar Simonson (1993), "The Effect of Survey Method on Likelihood of Confusion Estimates:  
Conceptual Analysis and Empirical Test," Trademark Reporter, 83 (3), 364-393. 

Itamar Simonson, Stephen Nowlis, and Katherine Lemon (1993), "The Effect of Local 
Consideration Sets on Global Choice Between Lower Price and Higher Quality," Marketing 
Science, 12 (4), 357-377. 

Itamar Simonson, Stephen Nowlis, and Yael Simonson (1993), "The Effect of Irrelevant 
Preference Arguments on Consumer Choice," Journal of Consumer Psychology, 2 (3), 287-
306. 

Eldar Shafir, Itamar Simonson, and Amos Tversky (1993), "Reasons-Based Choice," Cognition, 
49, 11-36. 

Amos Tversky and Itamar Simonson (1993), "Context-Dependent Preferences," Management 
Science, 39 (10), 1179-1189. 

Itamar Simonson (1992), "Influences of Anticipating Regret and Responsibility on Purchase 
Decisions," Journal of Consumer Research, 19 (June), 105-118. 

Itamar Simonson and Peter Nye (1992), "The Effect of Accountability on Susceptibility to 
Decision Errors",  Organizational Behavior and Human Decision Processes, 51 (3), 416-446. 

Itamar Simonson and Amos Tversky (1992), "Choice in Context: Tradeoff Contrast and 
Extremeness Aversion," Journal of Marketing Research, 29 (August), 281-295. 

Itamar Simonson and Barry Staw (1992), "De-Escalation Strategies: A Comparison of Techniques 
for Reducing Commitment to Losing Courses of Action,"  Journal of Applied Psychology, 77 
(4), 419-426. 

Itamar Simonson and Russell S. Winer (1992), "The Influence of Purchase Quantity and Display 
Format on Consumer Preference for Variety," Journal of Consumer Research, 19 (June), 133-
138. 

Ravi Dhar and Itamar Simonson (1992), "The Effect of the Focus of Comparison on Consumer 
Preferences,"  Journal of Marketing Research, 29 (November), 430-440. 

William T. Ross and Itamar Simonson (1991), "Evaluations of Pairs of Experiences: A Preference 
for Happy Endings," Journal of Behavioral Decision Making, 4(4), 273-282. 

Itamar Simonson (1991), "The Effect of Buying Decisions on Consumers' Assessments of Their 
Tastes", Marketing Letters, 2, 1, 5-14. 

Itamar Simonson (1990), "The Effect of Purchase Quantity and Timing on Variety Seeking 
Behavior," Journal of Marketing Research, 27 (May), 150-162. 

Itamar Simonson (1989), "Choice Based on Reasons: The Case of Attraction and Compromise 
Effects," Journal of Consumer Research, 16 (September), 158-174. 

Itamar Simonson, Joel Huber, and John Payne (1988), "The Relationship Between Prior Brand 
Knowledge and Information Acquisition Order", Journal of Consumer Research, (March), 14, 
566-78. 

 

ARTICLES  UNDER  REVIEW/REVISION 
 



Franklin Shaddy, Ayelet Fishbach, and Itamar Simonson, “Why Invoking the Self Attenuates 
Variety Seeking, the Compromise Effect, and Balancing.” (Revised for resubmission) 

Wendy Liu and Itamar Simonson, “Shortlisting – Not Overwhelmed But Biased.” (Revised for 
resubmission) 

Aner Sela and Itamar Simonson, “The Feeling of Preference: Preference Expression in the 
Absence of Preferences.” (Revised for resubmission) 

Jen Park and Itamar Simonson, “Rejection and Closure: Why Options that Survive Rejection Are 
More Attractive.”  

 

Doctoral Dissertations Chaired: 
 
Ravi Dhar (Chaired Professor, Yale U.) 
Aimee Drolet (Chaired Professor, UCLA) 
Stephen Nowlis (Chaired Professor, Washington U., St. Louis) 
Ziv Carmon (Chaired Professor, INSEAD) 
Ran Kivetz (Chaired Professor, Columbia U.) 
Donnel Briley (Professor, U.O. Sydney) 
Thomas Kramer (Professor, U.O. California, Riverside) 
Wendy Liu (Professor, U.O. California, San Diego) 
Sanjay Sood (Professor, UCLA) 
Song-Oh Yoon (Professor, Korea University) 
Michal Maimaran (Clinical Professor, Kellogg School) 
Leilei Gao (Professor, Chinese University, Hong Kong) 
Wendy De La Rosa (Assistant Professor, Wharton School, U.O. Penn.) 
Aner Sela (Professor, U. O. Florida) 
Jonah Berger (Associate Professor, Wharton School, U.O. Penn.) 
Jen Park (Assistant Professor, University of British Columbia) 
 
 
EDITORIAL ACTIVITIES 
 
Co-Editor of Consumer Psychology Review 

Editorial Boards:  Journal of Marketing Research, Journal of Consumer Psychology, Journal of 
Consumer Research, International Journal of Research in Marketing, Journal of Marketing in 
Emerging Economies, Marketing Letters, Journal of Academy of Marketing Science, Review of 
Marketing Research.  

Reviewer for Marketing Science, Journal of Behavioral Decision Making, Science, Management 
Science, Journal of Retailing and Consumer Services, Journal of Marketing, Journal of Retailing, 
Organizational Behavior and Human Decision Processes, Journal of Experimental Psychology, 
Psychological Review, Psychological Bulletin, Journal of Personality and Social Psychology, 



Psychological Science, California Management Review, Journal of Economic Psychology, 
European Journal of Social Psychology, Journal of Judgment and Decision Making, Medical 
Decision Making, and National Science Foundation. 
 

PROFESSIONAL AFFILIATIONS 

    Association for Consumer Research 
    Judgment and Decision Making Society 
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